
12:30pm: Doors & Registration

12:30pm — 2:20pm
ACT 1

2:40pm - 4:10pm
ACT 2

4:30pm - 6pm
ACT 3

1pm: Welcome to Unboxed

Kevin Gibbons

Gisele Navarro

Everything has Changed, 
but nothing has changed

 Kevin first started doing SEO in 2003 (in Oxford), and
over the last 16 years has experienced many changes;
from Google's organic market growth / dominance, far
too many algorithm updates to mention, to link building

becoming content marketing / digital PR, all the way
through to where we are today. 

 
The tactics we employ today have changed a lot, the

tools we have in place to measure them are much
stronger than ever, but the reason why we do it and the
fundamentals of strategy have barely changed at all.

 
 This talk will look at why you need to stay top of your
game, but also why you shouldn't get too distracted by

all the shiny new objects that may come and go...

AMA: Building Links with Content in
2019

When thinking about the conferences she's gotten the
most value from,  it's always been a two-way

conversation that sparked an idea. Those light-bulb
moments happened when Gisele got to pick the brains
of people who were facing the same issues she was.

 
 Gisele will be replicating those  'aha!' moments in a live
Ask Me Anything session.  We'll cover everything from
coming up with ideas for linkable assets all the way to

how to write irresistible outreach emails.
 

Do you have any burning issues you need help with
ASAP? Are there any stages in the link building process

where you seem to always get stuck? 
 

Whatever the roadblock, Gisele might be able to help, so
let her put my experience to the test for you. 

 
All you need to do is ask the question:

http://bit.ly/UnboxedAMA

INTERMISSION: 2:20 - 2:40pm

Dr Jon Dodd
How to spot good from bad research for

marketing, UX & any customer interaction

 I meet a lot of clients who have a desire to be ‘user
centric’ or ‘customer focused’ – many also claim to be
that already. Some have no research whatsoever and

are swimming in assumption, drowning in debate or at
the mercy of the Hippos or ‘seagull’ managers. Worse

still, some have lots of what they call ‘customer insight’
but when examined it is not fit for purpose, or they think

it is easy to do this kind of stuff and do it poorly. 
 

In this short talk I’ll present some of the major issues
with much research, discuss a useful framework for

planning a research program, and share some lessons
learned from bloopers when carrying out research at the

sharp end.

Izzi Smith
SERP-rising tips for driving 

meaningful clicks

As Search Results and SERP Features become more
content-rich than ever, how can we stand to be

prominent in organic without sacrificing incoming
clicks? 

 
Izzi’s Unboxed talk will cover precisely that; with SERP
enriching tactics that are scalable and impactful within
your SEO efforts. She’ll also be covering how to utilise

Structured Data to build up connected entities that
stand out in SERPs, advice on driving more quality and

engaged traffic, and much more.

Sam Marsden
A Digital Marketer’s Guide to Uncovering
Hidden Insights with Google Data Studio

You may have dabbled with dashboarding and Google
Data Studio, but are you really using it to its full

capacity? 
 

Sam’s talk will show you how you can build a suite of
digital marketing dashboards to uncover hidden

insights, automate reporting processes and ultimately
help you become a more effective marketer. Sam will
show you how you can blend data sources to reveal

hidden insights, create visualisations that save you time
and influence different levels of stakeholders, as well as

showing you how you can leverage the latest
developments in Data Studio to your benefit.

INTERMISSION: 4:10 - 4:30pm

Lisa Myers
How to grow and develop an

 amazing digital team

Behind great results there is always great people. 
 

How do you find the right people to complement your
team, and how do you develop them once you have

found them? 
 

In our closing keynote, Lisa will share her story of
growing an award winning team, from an agency of 1 to

an agency of 50. This is set to be an inspirational
session giving loads of ideas and inspiration for how

you can get more out of yourself, and your team.

Speaker Panel
Ask our speakers anything

We want Unboxed to be a little different to other
conferences and offer incredible value. 

 
As part of that, we want to bridge the gap there

sometimes is between attendees and speakers, and
open up accessible conversations with experts whose

experiences we can all learn from.
 

That's why we're finishing off the event with an AMA
panel with all six of our speakers.

 
Whether it's something you want to clarify from one of

their talks, a question about your specialism which you'd
like their joint input on, or if it's industry insights that

you're after, you'll be able to bring your questions to the
table and ensure you come away with the value you

were hoping for.

CURZON NETWORKING: 5:30 - 6pm

Join us on the Westgate Rooftop for
drinks and to continue the conversation.

After-event Drinks

If you're able to stick around for a bit, we'd love you 
to join us for after-event drinks on the Westgate's

rooftop terrace. 
 
 

WINNER
Oxford's best Digital

Marketing Conference

2019

"This stellar lineup is not to be missed, 
and the chairs are hands-down the most
comfortable you'll ever experience at a

conference. Get your tickets!"


